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~Start Marketlng Earl\x

Don’t wait until a month before your sale to start advertisi

1§hg your breeding
customers. Marketing your livestock monthsjahead of sale hay gives you|the

potential clients and get on their radar. |Shar1ng updates from your ranch, s
g1v1ng a sneak peak of your bred helfeI'Sg connects you with ustomets and sh

~Invest in Wha | Mi;tters
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ogram and ‘¢‘onn cting with
ance to build rapport with
wcasing a top herdbull or
ws what you have to offer.
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Buyers
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\, ! ~Ge] a Good é{rew~

&

for themselvep by getting an extra bid or two on each lot. The

e §a déy rofe , 10nals w how to canvince
p?ople to gme a little more and emphasize the valqe of the ahim

in the ring. Plus, a crew that works well
together keeps the momentum going—+which always results in conﬁdent bi
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ress Your Best~ f

say hello and act like you bjlleve you are selllng t e best cat le

t
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\ n the ¢
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| ~Do" a Little Bragglvﬁ \

&
Your cattle\are good and your customers néed to récognlze that. Taking'a few mot ents to\comment on lots
during the sale highlights the qualities of an animal’s pedigree and p rfor rance.

uyers shouldknow if the
dam is one of your donor cows or if the bull has breed leading EPD’s.

ttle insight can help buyers
understand the value that animal bring to thelr ope ation.
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